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Chinese Propaganda
and its development
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Chinese External
Propaganda

Strategic Goals

e Reducing fears that China is a threat to neighbouring

countries

e Securing access to resources and energy

e Building alliances and weaken Taiwan’s relations with the
nternational Community
e Promoting a multipolar world and constraint U.S. global
oower

Characteristics according to the Chinese Governament
e peaceful rise
e do not seek hegemony
e CCP no longer an authoritarian regime
e US are not seen as a strategic adversary
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Propaganda and
Soit Power

In 1980s Joseph Nye created a definition of Soft
Power, so “a country’s ability to influence others
without resorting to coercive pressure”
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Chinese approach
toward ltaly

Narrative: Fostering a positive perception, downplay of
ideological differences and critics, focus on common
economic interests

Content dissemination: cooperation with Italian media
through content-sharing agreement

e 2019 Memorandum of Understanding where Rai and Ansa
sighed bilateral agreements with China Media Group
(CMG) and Xinhua respectively. This led to increased
coverage of news related to China, usually without any
editing and/or source by the Italian providers.
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ANSA.It - Mondo - Notizigfio Xinhua % Cina: ferrovia alta velocity simbolo di prosperita
esponsabilita edltnrl

Cina: ferrovia alta veloc1ta simbolo di
prosperlta

la Cheung, ricercatrice China Institute Universita di Londra

Title: “China: high-speed railway a
symbol of prosperity”

T China's high-speed railway symbolizes rapid modernization,
26 magoid 2021 S SRR e it with increasing prosperity: CNN
NEWS "l R = Freative Cloud. o Thon | Soesewenl ucxlion | Bdltor: koada
' "1
@ Suggerisci ﬂ S m )
0 Facebook
B o Twitter
i’ Altri .
© A WASHINGTON, May 26 (Xinhua) -- From
00 the first line in 2008 to the world's top in
6 s mileage, China's high-speed railway has
@ 5o ase BRI syn:1bohzed a.cogntrys echomlc power,
It s rapid modernization, growing technology
i el WASHINGTON, 26 MAG - Dalla prima linea nel 2008, al prowess and increasing prosperity, CNN
record mondiale nel chilometraggio, la ferrovia ad alta velocita reported.
e ha simboleggiato il potere economico del Paese, la rapida

modernizzazione, la crescente abilita tecnologica e I'aumento della
prosperita. E quanto affermato da Olivia Cheung, ricercatrice presso
il China Institute dell'Universita di Londra, riportata dalla CNN I

~ venerdiscorso.

Photo : Ghiretti, Francesca, and Lorenzo Mariani. “One Belt One Voice: Chinese Media in ltaly.” |Al Papers, vol. 21, no. 43, 2021, www.iai.it/sites/default/files/iaip2143.pdf.



0 DR £ LD LTG0 AR VRS~ NN

A CURA DELLA CONCESSIONARIA 240RE SYSTEM
Fepwt iy Cing
Sgeee lal il pponomls tineie 26.3.2023

FOCUS CHINA fe Atk

Nel 2022 il Pil cinese ha toccato un nuovo record

Xong Ui, Economic Daily in Cina o & 166 milionl, di cul 114 méloni emno Impress
3 l'rdh'lﬂu-nl Con il rallentamanto I'J!lﬂ BCONBMA Mondinks @ del
Mol 2022 Neconomia cnese ha conbinudo & svilupparsl no-  commencl globali, I Cina st soookrando W promasions o
rosinnile e Gfooltl, Wocandd un NUDVD MASSIMO: Secondd | un'aperiurn verso 'estero, Sostenendo ke imprese per manie
calooli prowison dedl UMicks narionaks di statistica, il Prodotto  nene | lvelll dil produzions ed espanden | mercato, Nel coro
Inbirmd Loedo & stato o 12°1.020.7 milerdi di yuan, con un  ded priml 11 mesl del 2022, Futilizzo effettivo degli mvesti
sumento del 3% nspetio sl 2021, un Wsso o crosclla i mentl osten & stbo di 1,158, 1 miliandi i yuan, SUpEione o
rapecha FApEl alle principall economie mondiali, quedio dell'intere 2021,
“Produrte un thle reultalo & sisto difficile, di fronte alle nu-  Sono aumanati anche @i ivestiment] socanli; +10,8% rispatio
minoss Shidd inakpetiate” ha dotto o scomo 17 gennalo, in  all'anno precadents, ra cul +26,1% deghl insstiment in sanith
una conferenca stampa, i direttore dell'Uiiclo nazionale di e lavori sociall, con un'accoberazions di 8.8 puntl percentunl,

siatistica, Kang YL Ma & un risultato che Gmostm o resillenzs g parcato del consumi verso una Eradunte ripresa

e la vtaltd deil economia Cinese. | dati mostrang che nel 2022 |a spesa Nnale por | conaumi
Resllisnza & potensiale i crescita per I"economin ciness ha contribuito alln crescita del Pil per 1 punto percentuale, la
In termind o tasss & camblo medio annuabe, | 120,000 milie:  formazions & capitsle per 1.5 puntl, o esportaziond netle o
dl i yusn eguivalgono & circa 18000 miliardi di dollan Usa, bond @ senviel pir 0.5 punti,

posirionands 1 Cina ol secondo posto o Ivello mondeale. in 1 iolale delle vendite ol dotiaghio o bonl di consumd Socinls
termind ol Pl pro capite, nel 2022 guelio cinese & stato di & diminulo dello 0,2% rispetio all annd precedents, & causa
BS 008 yuan (+3%), phi b circh 12,741 dollan. dille perturbazionl o breee lerming delln pandemia. b, comd

I.EEI.E'..!

Per Kang Yi, i basi & sviluppo sono pil solide @ il tenore di 1y sottolineato Fu Linghu, portsvocn dell'UMMicis nazionale dok  Congresso Marionale del Partito Comuniata Ciness, nonchsé
munrm&nmu l-hntm\w-nﬂ'-l ummiurrusl ks statistics ¢ capo dell Dimzione gonemby dalle statistiche  Fanng hlmwlm umdel 14 hmnmmrruh
mal wall Pl bk wdbvn k mlals a s s mranmemlcha e Mina he rearmaddatbn ona aans Al oreditebae @ [TESSEIR | S P A e L

Photo: Il Sole 24 Ore

RAI -in partnership with CMG-provided
praising coverage of China on the
occasion of Beijing's pandemic
assistance to ltaly.

Mediaset has longstanding ties with
China Media Group.

Il Sole 24 Ore - Italy's most influential
economic-financial newspaper- signed
a memorandum of understanding with
China's Economic Daily. It has been
criticized for hosting advertisements
paid for by the Pcc's official press
organ, the People's Daily
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43, 2021, www.iai.it/sites/default/files/iaip2143.pdf.

Il Giornale

Mediaset

Graph: Ghiretti, Francesca , and Lorenzo Mariani. “One Belt One Voice: Chinese Media in Italy.” IAl Papers, vol. 21, no.
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Online sphere

*16 % of ltalians learn news from online sources, with Facebook being the main social
media used for news, exposing themselves to Chinese disinformation campaigns

An investigation by the journalist Giulia Pompili, discovered several news sites and pages:

e 'veneziapost.com,"
e "romajournal.org,”
e "[talia finanziere"

e Not registered in court (mandatory for newspapers in ltaly);
e Publish content from the China Media Group;
e |P address belonging to Tencent, a Chinese company linked to Xi.

Italo-Chinese Influencers have also a great role in contributing to disinformation and
positive portrait of China

*Freedom House. “Italy: Beijing’s Global Media Influence 2022 Country Report.” Freedom House, 2023, freedomhouse.org/it/country/italy/beijings-global-
media-influence/2022. Accessed 14 Nov. 2023.
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China Radio International

correspondent Liu Pai
)

o “share Chinese culture (/7
with my Italian friend” but —\\
controlled by China. \/7—

e Host at TGCOM24
)
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I[taly’s response

Public opinion Market Socicty

e Think tanks intensified

e Peak in 20207 driven by e |taly implemented

Chinese aid during the
pandemic, admiration of
China's crisis management
and positive media

coverage (fostered by RAI).

In 2021 more cautious, the
percentage who see China
as a threat has increased.

*Freedom House. “Italy: Beijing’s Global Media Influence 2022

Country Report.” Freedom House, 2023,
freedomhouse.org/it/country/italy/beijings-global-media-
influence/2022. Accessed 14 Nov. 2023.

measures to counter
foreign influence,
Investigating interference
in key economic sectors,
and limiting
telecommunications
companies like Huawei

Still substantial presence
In telecommunication

research on China and its
influence.

Parliamentary Committee
on the Security of the
Republic, initiated an
investigation in 2021 to
assess ltaly's vulnerability
to external interference

Italian lawmakers
condemn human rights
violations in Xinjiang



The Influence
ol Chinese
Propaganda in Japan



The intTluence on our life

e Nuclear plant wastewater problem

E Japan

. * Propaganda
*** * The regulation
of exports

The release of nuclear plant
Nuclear plant waste water waste water to the sea based
IS unsafe on scientific evidence

China

¥




The details of the propaganda

In the first five months of 2023 after the |AEA decided the final
plan, Chinese diplomats and state media have tweeted more

than 300 times, already exceeding the total number of mentions
in 2022.

These accounts are likely related to the CCP's past covert
operations in social media. The coordination of covert and overt
approaches is usually intended to spread a narrative for
strategic purposes.
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f the Japanese government cantinues 1o sneak nuclear waste into the An illustrator in #China re-created a famous lapanese painting The
Great Wave off fKanagawa. If Katsushika Hokusai, the original author is

cean, then "Godzilla® won't just appear in movies, -
’ ' e ) still alive today, he would also be very concerned about
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The graph shows the number of tweets against
Fukushima nuclear wastewater
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What is the change belore and aiter propaganda’

Reputational Damage

e Negative Image of marine
products in Japan

e The increase of prank
calls from China
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https://www.nikkei.com/article/DGXZQOCB010GM0R00C23A9000000/
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Not worried at all
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LTLEWL ery c Not t00
HIEE concerned
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LTLVEL
Relatively
Egiﬁggu concernead Cannot judge
2023F AP AR RIRE nippon.con

https://www.nippon.com/ja/japan-data/h01816/



* Hosting the G7

At the beginning of 2023, Japan assumed the presidency of the Group of Seven (G7) from Germany.

Chinese Diplomatic and State Media Tweets Mentioning "G7*" Chinese Diplomatic and State Media Tweets Mentioning "G7*"
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3 Xiao Yeweniilz
@XiaoYewen

This is G7 meeting. But where's Japan?& &

BRAE NEWS | s .
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bbc.com

CtEERIES: 2KERITIR—F—18" -
BBC News X

10146 PM - Jun 27, 2022

32 Retweets 9 Quote Tweets 296 Likes

Global Times €2 @globaltimesnews - Feb 1, 2022
&= China state-affiliated media

Japan committed innumerous crimes during the war of aggression it

waged in the past, and with a deplorable track record in human rights, it

has no authority whatsoever to make wanton remarks about other

countries’ human rights conditions: @zlj517

globaltimes.cn

Japan has no authority to wantonly comment on other countries” hu...
Japan committed innumerous crimes during the war of aggression it
waged in the past, and with a deplorable track record in human ...

Q 4 11 41 QO 150 ihi &

»  ChenWeihua (B5P*E) @&
@chenweihua
= China state-affiliated media

Replying to @globaltimesnews and @zlj51

The next G7 Summit should focus on how to make Japan learn from
Germany to repent for horrible WWII crimes. Germany did very well.
Japanese leaders still live in denial and still worship Imperial Japan war
criminals every year. Appalling.

2:32 PM - Feb 1, 2022

22 Retweets 4 Quote Tweets 188 Likes

The content

- Chinese media and
diplomats look down
on Japan
- Return to history

Chinese Social
Media attempts to
lower Japanese
Impression



Countermeasures in Japan

e Disinformation about Fukushima nuclear plant wastewater

70 billion yen

S » @i

Increase of
budget for
disinformation




Japanese responsc

e Disinformation

=

=

Set a counter online
in case you find false

Information

fo

Enhance transparency
and accontablity

a2

International dialogue




N
~
N
/\
N

Conclusions

“hide our capabillities, and bide our time”
Deng Xiaoping
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